	Addendum 
This document provides additional information relating to both specific aspects of the post/faculty and any post specific person specification criteria.  The information contained within this document should always be read in conjunction with the accompanying generic Role Profile.  

	Job Title:
	Lecturer/ Senior Lecturer in International Business and Strategy

	Background Information/Relationships 
Surrey Business School is a vibrant, internationally connected business school with more than 150 academic colleagues from around the world. We bring together a highly collegial community committed to progressive education, transformational research and responsible practice.
Our strategy, Incubating Vibrant Futures 2024–2030, sets out an ambitious vision to be a global leader in business education and research that drives innovation, transformation and responsible business. We are building a distinctive school that connects rigorous scholarship with real-world challenge, working closely with businesses, policymakers, entrepreneurs and communities across Surrey, the South East, London and internationally.
The post holder will join the Strategy, Marketing and International Business discipline, which particularly values expertise in international Business, trade, strategy, risk and corporate governance, reflecting its focus on equipping students with data-driven competencies aligned with industry needs. The School is part of the Faculty of Arts, Business and Social Sciences at the University of Surrey, an enterprising, internationally recognised university located in Guildford, near London.

	Person Specification 
This section describes the sum total of knowledge, experience & competence required by the post holder that is necessary for standard acceptable performance in carrying out this role.  This is in addition to the criteria contained within the accompanying generic Role Profile.

	
	Essential (E)/
Desirable (D)

	
	Lecturer
	Senior Lecturer

	Doctoral Degree in International Business, Strategy or related discipline
	E
	E

	Willingness to contribute to programme management, support and development
	E
	E

	Evidence of a strong pipeline of research papers at 4* and/or 3* quality, showing target journals and each paper’s stage of development.
	D
	E

	Evidence of impact arising from research
	D
	E

	Evidence of fit with the research profile and aims of the Strategy, Marketing and International Business Discipline
	E
	E

	Experience of teaching in HE
	D
	E

	Evidence of high level of innovative teaching and presentational skills
	D
	E

	Evidence of scholarly knowledge in the relevant field
	D
	E

	Special Requirements
	

	Evidence of research funding application and success appropriate to career stage.
	E
	E

	Working with industry 
	D
	D

	
Key Responsibilities
This document is not designed to be a list of all tasks undertaken but an outline record of any faculty/post specific responsibilities (5 to 8 maximum).  This should be read in conjunction with those contained within the accompanying generic Role Profile.

	1. Conduct sustainable independent research to an internationally excellent standard.
2. Stimulate and facilitate research in Surrey Business School through collaboration and supervision of research students. 
3. Enhance the academic standing of the School through contribution at national and international conferences. 
4. Contribute to the teaching of international business and strategy.  
5. Recruit and supervise PhD students. 
6. Contribute to the strategic development of the Discipline, and wider culture of the School through engagement with research strategy, programme development and business school projects and initiatives. 
7. Support the academic culture of the School and Discipline through taking a key academic leadership role, along with regular attendance/leading (as appropriate) of meetings and related activities – both inside and outside of semester time.
N.B. The above list is not exhaustive



